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Social Media Photo Guide

An Intro to Social Media Photography

Ensuring your company’s social media channels represent your brand authentically can be a challenge. However, maintaining the
look of your brand while keeping your community updated over social media are valuable assets when trying to attract new talent 
and grow your business. 

A big part of social media is photography. Although professionally taken photos are nice to have, you and your team can still 
capture powerful moments to share on your social media right from your smartphones. 

Understanding your audience (or intended audience) and what they want to see is important to being successful in social media. 
The next step is bringing that to life through photos. This is where photography comes into play. Let’s do this!

Quick Tips
• Prioritize photos of people instead of graphics to boost engagement. 
• Use bright photos with high colour contrast. 
• Be consistent and plan out your feed. This way you know what kind of photos to take in the future.
• Try different angles so you have options when going to post a photo. 
• Be authentic. Always try to be relatable over being polished. Remain professional but remember that social media is 

supposed to be fun!

What You Will Need
• A smartphone with a camera.
• A computer or smartphone to edit with.
• Social media accounts for your business.
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Getting Started
In this guide, we will go through four main photography principles and provide simple tips on how to improve them. As 
well, we will touch on branding, image sourcing, and some tips for making social media management easier. 

At the end, there is a PDF checklist that you can share with your team to make sure everyone’s photos are high quality and 
ready to be shared!
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Photography Basics

To get started, let’s go through some photography basics. There are many principles in photography. When getting 
started, these can seem overwhelming when really, they can be broken down into simple steps. 

Below are the four main topics that we’ve chosen to go over in this guide. We chose these topics based on their 
importance regarding social media and included relevant tips for each in the coming pages. Although professional 
photography may include more technical knowledge, this guide is intended for smartphone photographers.

Photography Principles

2 Composition



01. Lighting 

Photography is all about lighting. Shooting photos on a smartphone helps with most of the lighting issues you would 
normally run into when first learning to use a DSLR camera. Using your smartphone is a great way to get high-quality 
photos without having to learn how to handle different kinds of light. 

Use Natural Lighting
Stand near a window or go outside. Natural light will always produce the best outcome. 

Balance your Lighting
Balanced lighting means that the lighting is equal on one side as it is on the other. You can check this by taking a 
photo and then see if your subject’s face is darker on one side compared to the other. Balance it out by changing 
the angles and rotating your subject based on where the light source is coming from. 

Example: Both photos are excellent portraits. However, the photo on the left has unbalanced lighting. You can 
see that the man’s face is much darker on one side than the other. That was likely an artistic choice by the 
photographer. For a business account on social media, having even lighting is more approachable. See the photo 
on the right as an example. Her face is evenly lit and the photographer used natural lighting. It is easier to read 
her face and will be much easier to edit. 

Credit: https://unsplash.com/@chrisjoelcampbell, https://unsplash.com/@juricakoletic

Avoid Using Flash
Try to avoid using the flash and use natural lighting instead. If you are taking a photo in low light, try to take 
the photo near a window or go outside instead. 
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02. Composition

Composition is the way the subjects of the photo are placed to create the final image. The composition is very important 
since, unlike lighting and colour, it can’t be as easily adjusted in the editing process.

Center Your Subject
For social media, it’s important that your subject is in the center of the photo. Although it might look good 
now, putting them off center may be difficult to edit later when you have to crop your photo for Instagram 
based on their image dimensions. As well, the empty space on one side of the photograph may become 
irrelevant when you have to crop an image to fit Instagram’s dimensions. Take the example below: 

Credit: https://unsplash.com/@anniespratt

Enable Gridlines
Enable gridlines on your smartphone’s camera to make sure that you are composing your shots well and your 
horizon lines are straight. 

Using Camera Gridlines
q Use the intersections of the gridlines to guide your composition. 
q Use the horizontal gridlines to check if your horizon is straight (the horizon in the background).
q Center your subject in the middle of the grid. 

Try Different Angles
Try different angles like moving up close, shooting from up high or down below, or moving further away. 
Make sure your subject is the focus of the image. 

Angles to try
q From below: Hold the camera below you and point it up at a 45-degree angle. 
q Straight on: Hold the camera straight out in front of you for a selfie. 
q From above: Angle the camera down at your subject at a 45-degree angle. 
q Far away: Take a few steps back. 
q Portrait vs. Landscape: Take photos holding the camera vertically and horizontally.
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03. Quality

Quality can look different to everyone based on the camera you are using. When using a smartphone, you can increase 
the quality of your photos with a few simple tricks.

Clean Your Lens
Wipe off your lens before taking photos to make sure they are crystal clear. This is a good habit to get into 
and it will drastically improve the quality of your photos. Think low effort, high reward.

Focus on the Eyes
Make sure your subjects are in focus. When taking a photo of a person, set the focus to their eyes by tapping on 
the screen where their eyes are. For an object, tap on the screen where the center of the object lies. 

Example: Photographing a moving subject is difficult and may take a few tries. Tap the screen to focus on the 
subject’s eyes before taking the photo. Re-focus if the subject is moving around a lot and keep your phone 
steady. Take a few photos and compare them after to make sure you are in focus. 

Clean, Simple Background
Make sure the background is neutral and not messy. If there are too many things in the background, this will 
be distracting. Don’t be afraid to ask people to stand elsewhere so you can take a better photo of them with a 
more neutral background. Remember though, the background can also add context. If you are at an event or 
doing something outdoors, don’t be afraid to showcase the background. It can add a storytelling element to 
your photos.
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04. Colour

Colour can be edited to fit a certain look but keep it in mind when taking photos or you might get some clash. Colour is a 
powerful tool in branding. Use it to portray the brand personality of your organization. There are a few easy ways to 
manage colour correctly in your photos.

Use Brand Colours
Wear colours that are neutral or suit your brand colour scheme. This is helpful when posting on social media 
because you can more easily achieve a consistent look. 

The Colour Wheel
Be aware of any colours that clash with your brand and be sure to avoid them. Try not to wear them in photos or 
choose a background that has a colour clash. It’s not necessarily bad to share photos that colour clash, but easier 
to create a cohesive look on social media when your photos follow a colour scheme. 

Using the Colour Wheel 
q Colours opposite each other clash.
q Colours next to each other are harmonious. 

Resources
• Branding Colours: https://99designs.ca/blog/tips/branding-colors/
• The Colour Wheel: https://www.canva.com/colors/color-wheel/



Your Brand

Developing your brand’s visual identity can be done in part by your social media. The images you post are the what people use to
understand who you are, visually. 

Define Your Brand Personality
Having a defined brand personality helps create a cohesive story behind your brand. 

Important Considerations
q What are the characteristics that define your brand?
q What are some words that describe your brand, your team, and your values? 
q How can you represent these in a photo?

Define Your Brand Colours
Knowing your brand colour scheme can help define what people wear in photos. Communicate this to your 
employees if they plan on taking photos for your social media. 

Resources
• Colour Emotion Guide: https://www.oberlo.ca/blog/color-psychology-color-meanings

Define Your Commitment to Photography
If your brand is more casual and personal, taking photos from home and sourced from your employees will 
work well to represent you accurately. However, this all depends on your social media strategy. 

Important Considerations
q How much budget do I want to allocate to photos?
q What ROI do I expect to see from professional photography vs. in-house photography? 
q Does my marketing team have enough photos and assets to create new content based on company 

goals? 
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Photo Sourcing

There are other ways to source photos than taking them yourself. Depending on your social media strategy, these 
alternatives may be helpful:

Hire a Professional
Bring in a professional to take headshots and images around the office. It’s a great asset to have some 
professional photos that can be used for your website, social media, and other visuals.

Important Considerations
• Professional photos will elevate your brand’s visual identity.
• These are helpful to have for all your communication platforms. 
• Reach out to your network. If you have a low budget, you may be able to find hobbyists or amateur 

photographers looking to broaden their portfolio. 

Employee Sourced
Ask your employees to send in selfies and photos of activities they are doing. If you have clubs or events 
happening around the office, create a folder for employees to add these photos and ask them to contribute.

Important Considerations
• Share a photo guide on how to take good photos for social media.
• Hold competitions or offer monthly prizes as incentives to employees who contribute. 
• Make a request for Zoom screenshots. 
• Create an Instagram bingo card for your team. Every time they send you photos of a topic on their bingo 

card, they cross the space off!

Crowd Sourced
Ask your customers! Some brands use crowdsourced images for a lot of their marketing and offer something 
in return. It's a great way to improve engagement as well.

Important Considerations
• Create a process that easily allows customers to submit photos.
• Create a review process for employees who manage photo submissions to ensure they are on-brand. 
• Make it fun! Give your customers prompts to help get the creative juices flowing. 

Stock Images
Finding good stock images is pretty easy these days. They are great for blogs and filler content that you don’t 
have any images on hand for.

Resources
• Unsplash: https://unsplash.com/
• Pexels: https://www.pexels.com/
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Editing

Editing isn’t as hard as it seems. There are professional photographers and editors who create incredible outcomes from 
their edits. However, editing for the most part is making changes to your photos so they stand out online are cohesive 
with your brand.

Brightness
Increase the brightness and exposure. Brighter photos tend to perform better online than darker photos.

Important Considerations
• Increase the exposure setting to brighten. 
• Increase the brightness setting. 
• Decrease the highlights if the background is too bright. 
• Increase the shadows if there are very dark areas in the photo.

Colour
Increase the colour contrast and saturation to make colours pop.

Important Considerations
• Increase the colour contrast slightly. 
• Increase the saturation slightly. 
• Don’t over edit colour otherwise photos will look fake. 

Crop
Use the crop function to center your subjects. Also, adjust your horizon lines so they are straight.

Important Considerations
• If the background is at an angle, adjust it so the horizon line is straight. 
• Crop to center your subject, but also keep in mind the image dimensions for the social media platform you 

are posting the photo on. 

Editing Software
Depending on the computer or phone you’re using, there are different options for editing software. Most 
photo editing software have the basic options for editing such as exposure, saturation, and cropping. 

Resources
• Mac: Apple Photos
• Mac/PC: Adobe Lightroom 
• Smartphone: Photos App
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Resources

Use these resources to make social media photography easier and help you build processes around it. 

Canva
Canva is a free design tool built for non-designers. It makes it easy to create beautiful graphics without any 
design experience.

Resources
• https://www.canva.com/

Adobe Lightroom
Adobe Lightroom is a photo editing app that allows you to enhance your images by adjusting lighting, colour, 
and more. Lightroom is built for professionals and beginners alike.

Resources
• https://www.adobe.com/products/photoshop-lightroom

OneDrive or Google Drive
Google Drive and Microsoft OneDrive are great tools for storing your photos in the cloud. Using a shared drive 
allows you to easily transfer files between teammates and saves up space on your computer.

Resources
• OneDrive: https://onedrive.live.com/
• Google Drive: https://workspace.google.com/

Buffer
To schedule social media posts in advance, Buffer is our go-to tool. You can upload your images and videos 
along with captions and hashtags in advance. Buffer will post to your social media channels for you. 

Resources
• https://buffer.com/
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Resources

Use these resources to make social media photography easier and help you build processes around it. 

Image Dimensions
Here are some helpful image dimensions to keep in mind when posting to your social channels:

Instagram Feed
• 1080 pixels wide by 566 pixels tall.

Instagram Stories
• 1080 pixels wide by 1920 pixels tall.

Facebook
• 1200 pixels wide by 628 pixels tall.

LinkedIn
• 1200 pixels wide by 1200 pixels tall.

Pinterest
• 1000 pixels wide by 1500 pixels tall.
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Checklist for Social Media Photos
Use this checklist and share it with your team when taking photos for social media. 

q Use Natural Lighting by Standing Near a Window.

q Make sure your Subject is Centered.

q Try Different Angles.

q Wear Brand Colours.

q Tap your Screen to set the Focus on your Eyes.

q Clean your Lens.

q Use a Simple, Clean, Neutral Background.

13



LOOKING FOR SUPPORT DEVELOPING YOUR 
EMPLOYER BRAND?

WE’RE HERE TO HELP!

Contact us today:
hello@envolstrategies.com

envolstrategies.com • hello@envolstrategies.com • +1 778.650.0090


